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Abstract
The introduction of the impact agenda has transformed the role of the
modern academic. Increasingly academics are being asked to
demonstrate community benefit and impact of their work in order to
secure funding, research grants and philanthropic backing. This is
where strategic media engagement can help.
Participating in an interview or writing an opinion article takes time,
time which could be spent working on a new paper, but this doesn’t
mean it’s a waste. Engaging with the media is mutually beneficial for
professors and journalists – not to mention for readers.
While increasingly the mainstream media is focussed on the “daily
grime”, we also find ourselves in the “age of the expert” where
journalists on behalf of their viewers or readers seek help to make
sense of highly complicated issues.
This is where journalism and academia are able to feed into one
another.
This “you scratch my back, I’ll scratch yours” arrangement has been
especially prominent in the media since the beginning of the Covid
pandemic, when much of the world’s population relied on receiving
expert opinions through the media to decide how best to keep safe
from the virus.
However, not all media is good media. Any engagement with the
media needs to be strategically navigated and seeking the help of
experts is vital.
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